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What’s the problem?



Solution: Persistent Identifiers (PiDs)?

A persistent identifier is a long–lasting 
reference to a resource



PID evolution

Source: Jonathan Clark, Peristent Identifiers: Why, what and how? THOR 
webinar, May 2017   https://doi.org/10.6084/m9.figshare.5016803 

https://doi.org/10.6084/m9.figshare.5016803


Graph view of a 
dataset context 
from Research 
Data Australia in 
2019:
“Pharmaceutical 
Industry funded 
events for 
Australian 
Health 
Professionals” 

https://researchdata.ands.org.au/pharmaceutical-industry-funded-sept-2015/941218/
https://researchdata.ands.org.au/pharmaceutical-industry-funded-sept-2015/941218/
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The sweet spot: where community meets technology

It takes a village to raise a 
PID. Recipe includes:

● Policy
● Awareness
● Skills
● Community 
● Culture



Example: ARDC DOI service

Service - ARDC DOI service, in partnership with 
DataCite 

Policy - ARDC DOI service policy 

Awareness - web pages, guides, workshops, webinars, 
projects

Skills - incorp. into workshops, 23 Things, supporting 
materials, webinars, FAQs etc.

Community - sharing experiences in webinars and 
workshops

Culture - contributing to building a culture that value 
data and data citation 
 



https://twitter.com/pidapalooza & pidapalooza.org 

https://twitter.com/pidapalooza%20&%20pidapalooza.org


https://www.project-freya.eu/en 

https://www.project-freya.eu/en


http://www.scholix.org/ 

http://www.scholix.org/


Singapore & London PIDs workshops – August & 
November 2018 – ARDC, ORCID, FREYA, JISC UK 

●  The beginnings of an 
internationally coordinated strategy 
for communicating the benefits of 
uptake and use of PIDs for 
different research/scholarly 
communications stakeholder 
groups

●  A pooling of resources (expertise, 
people, money, convening power, 
venue etc.) that can be contributed 
to an international PIDs campaign



https://www.rd-alliance.org/groups/pid-interest-group.html 

https://www.rd-alliance.org/groups/pid-interest-group.html

